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orldwide, tobacco use among girls is increasing,

and the differences in smoking rates between girls

and boys are not as large as one might expect. In
14 percent of countries covered by the Global Youth Tobacco
Survey (GY'TS), more girls than boys smoke cigarettes. Within
the Western Pacific, Africa, and Eastern Mediterranean regions,
boys and girls are equally likely to use tobacco products other
than cigarettes. As with males, the overwhelming majority of
female smokers become addicted to tobacco before reaching
adulthood.

The factors that increase the risk of girls smoking are
broadly similar to those of boys: tobacco industry marketing;
easy access to tobacco products; low prices; peer pressure;
tobacco use and approval by peers, parents, and siblings; and
the misperception that smoking enhances social popularity.
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